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COASTAL COMMUNITY TEAMS 

ECONOMIC PLAN – Update March 2017 

 

No. Heading Detail Information 

 
 
Key Information 

1 Name of CCT N/A 
 

East Cleveland CCT 

2 Single Point of 
Contact 
(SPOC) 

Name 
Address 
Tel nos 
Email 
 

(Unchanged, but will transfer to the Big 
Local)  
 
Andrew Richardson 
Redcar and Cleveland House 
Kirkleatham Street 
Redcar 
Yorkshire 
TS10 1RT 

3 
(a)  

CCT 
Membership 

Names and 
position, e.g. 
resident, Local 
Councillor 
 

As before: 
 

Name Position 

Alison 

Atkinson 

Loftus Accord 

Barry Hunt RCBC Councillor 

Cliff Foggo RCBC Councillor 

David Castor Local resident 

David Walsh RCBC Councillor 

Iain Graham Local business 
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Janette Holt Cleveland Ironstone 

Mining Museum 

John Lambert Saltburn, Marske & 

New Marske PC 

John 

Stockwell 

BIG Local 

M Hodgson Loftus Town Council 

M J Barnes Neighbourhood Watch 

Marguerite 

Benson 

Liverton Village Hall 

Marshall Best Loftus Accord 

Philip 

Thomson 

RCBC Councillor 

Terry Cox CPRE 

Wayne 

Davies 

RCBC 

  

 

3 
(b) 

CCT 
Membership 

Other partners 
and/or 
stakeholders to 
be involved. 
 

None 

 
Delivering the Plan 

4 Short term 
goals/actions 

What has the 
team achieved in 
the past 15 
months? (Jan 
2016- March 
2017) 
 

The group advised and supported the 
Cleveland Ironstone Mining Museum’s 
successful first round bid to CCF in 2016. 
 
It aligned itself to the Big Local to 
strengthen community capacity locally. 
The Big Local’s first major event the 
Klondike Bike Race (as tourism is the 
CCT’s priority). The race is to be held on 
2nd April as part of the prestigious British 
Cycling Series Cup. 
 
Members have helped with broadband 
awareness to increase connectivity 
across this very rural area. 
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5 Performance 
measures 

Outcomes 
 
 

Establish a partnership with an existing 
body to strengthen community capacity. 
 
Support a successful CCF round 1 bid 
and a major tourism event. 
 
Encourage fibre broadband 
improvements and take-up. 

6 Medium term 
goals/actions 

Where is the 
team currently 
against these?   
 
 
 
 
 
 
 
 
 
 
Have they been 
amended? 
 

The group are looking at supporting the 
Big Local and Leader programme 
activities and will have a role in an 
emerging market town’s programme led 
by Redcar and Cleveland Borough 
Council. 
 
The group have not progressed transport 
or business support initiatives. 
 
We will continue with broadband support 
work at least until 2019. 
 
No, but transport activity has not been 
progressed as the focus has been on the 
top priority of tourism. Business support 
has remained with the Borough Council 
and the new, LEP-led Business Compass 
initiative (business support hub). 
 

7 Performance 
measures 

Outcomes 
 
 
 

Increased tourism numbers; plus m2 of 
regenerated property. 
 
Households accessing fibre broadband. 

8 Long term 
goals and 
actions 
 

Are these still 
relevant? 
Changes? 
If not previously 
stated, what are 
the team’s long 
term goals now? 
 
 
 

Yes, but the CCT’s role is supporting 
other established groups and 
organisations and to further tourism in 
particular. It is not intending to become 
another East Cleveland project delivery 
group in its own right. 

9 Costs Description of 
spend, revenue 
raised, 
resources, etc 
(including time for 
volunteers, 
social/virtual 
banking – i.e. 

The group have budget made available 
by the Borough Council for meetings and 
administration but do not have a project 
or activities budget. 
 
They are purely voluntary, but work with 
and utilise the resources of the Big Local 
as well as the Borough Council. 
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swapping/sharing 
resources, skills, 
time, etc) 
 
 

10 Value What value to the 
local economy 
has been realised 
by the team? 
 
 

Not quantified. 

11 Local 
Enterprise 
Partnership 
(LEP) 

What is the 
relationship 
between the CCT 
and the local 
LEP? 
Does the CCT 
have a LEP 
coastal contact? 
 
 

Sarah Walker of Tees Valley Combined 
Authority is the CCT’s LEP support 
officer. Her role is advisory. 

 
Communications 

12  Consultation 
Exercises 

Describe recent 
results of 
consultations or 
other feedback – 
please include 
outcomes, use of 
flyers, etc 
 

The group does not have its own 
communications activities, but support to 
local communities is provided by their 
lead partner the Big Local and/or as 
required through the Borough Council. 

13 Communication 
with community 

How has the 
community and 
stakeholders 
been involved 
and informed of 
progress and 
outcomes 
through all forms 
of media 

As above. 

14 GBC Logo How has the 
team made use 
locally of the 
Great British 
Coast logo? 
Please provide 
examples. 

It is used by the Borough Council and Big 
Local whenever joint activities are in 
operation and in relation to the major 
supported project – Cleveland Ironstone 
Mining Museum. 

15 Comms 
Contact 

Details of local 
contact for 
comms, media, 

RCBC comms contact for supporting the 
CCT – Mark Malik 01642 774774. 
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etc 
 

 
CCT Logistics 

16 Costs Average running 
costs of CCT 
itself 

£0 

17 Sustainability How will the team 
continue to 
sustain itself? 

It will remain as a group affiliated to the 
Big Local which has approximately 7 
years of funding. There are no firm plans 
beyond this period. 

 


